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Online survey (February-August 2017

1 3 multiple choice questions on market frends, barriers
and opportunities for bio-based products

Sent to 63/ brand contacts

Received responses from 55 individuals working at 42
different brands and market sectors
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Geographical Spread

Europe /1%

North America 23%
Asia 4%

South America 2%
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Bioeconomy Knowledge

Respondents were informed about bio-
based materials, with 59% claiming they
were informed, 39% well-informed and
only 2% not informed about bio-based

materials
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Does your company use bio-based materials in its products?

YES 84%
NO 14%
Don't know 2%

Does your company plan to use bio-based materials in its products?
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YES 52%

Has your company
set targets for
sourcing bio-baseo
materials for its

productse

NO 46%

Don'tknow 2%




What do you think is driving growth in bio-based materials?

Consumer demand for
environmentally-friendly products
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Anticipated regulatory changes

Improving public image

ENE

Access to new markets

Consumer demand for
environmentally-friendly packaging

Competitive advantage
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Access to government funding Pressure from NGOs
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What do you think are the barriers to widespread
adoption of bio-based materials?
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VWhat information do
you need fo promote
bio-based materials
within your
companye

Pricing
AT

Availability
61%

Sustainability
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Performance
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End-ollife options
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LCA Life Cycle Assessment]

Third-party certification
33%

None
8%
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How do you think the market for bio-based materials will

evolve by 20252

Moderate growth

No growth

Negative growth
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Does your company
communicate
externally on ifs
use of bio-based
materials?



Opportunities for Action

. Communicate credibly on sustainability
2. Educate brands on performance

. Improve fransparency on biomass sourcing

4. Address end-oflife concerns



Thank you for your attention!

@sustconsult



